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Presenter
Presentation Notes
OK so I am the wrecking ball of creativity surrounded by the walls of convention. Before we get started, let’s find out a little about why you’re here and how much multimedia experience we have in the room

Does anyone have a specific reason for attending this workshop? Do you have an upcoming project or event?

How many of you have any experience with multimedia?

On a scale of 1-10, one being no experience with multimedia and ten being expert (i.e. Google, YouTube, Facebook, etc) where do you fall?



How many of you have a library website? Do you work on the website?

Video camera? Video editing?

http://lib.colostate.edu/

AGENDA
Introduction
Why? What? When? Where? How?
Case Study I
Case Study 11

Q & A/Discussion



Presenter
Presentation Notes
In the year 2009, videos, blogging, texting, podcasting, and e-communities are all ways that the younger generation communicate on a daily basis. But most of us are clueless. If you’d like to know what all the buzz is about, including a case study about the creation and implementation of a strategic online campus magazine, join us!



This presentation is designed to be an introduction to telling a multimedia story. Today we’ll start with the basics and get into as many details as you’d like to. It’s a interactive presentation, meaning I’ll be asking for your ideas and input.



I’ll start with a little bit of my background and experience. Then we’ll cover the basics of a multimedia story – the what, when, where, why and how. We’ll look as some case studies. And there will be about 10 minutes at the end for discussion and questions. How does that sound?



While we cannot cover the entire scope of the multimedia world in an hour, I’ll do my best to hit the hightlights. With this audience, it is important to note that these are not research findings, but the culmination of my experience in communications.


® INTRODUCTION
®




CAREER HIGHLIGHTS

Joined
1n October 2008

Nine years at
In marketing communications

Eight years as a business editor/journalist

In 2005, joined the University’s division of
Student Affairs, serving the communication
needs of more than 20 campus departments

Created of , a campus
multimedia e-zine, in August 2007


Presenter
Presentation Notes
A little of my background…

Joined Colorado State University Libraries in October 2008

Nine years at Northern Arizona University in marketing communications

Eight years as a business editor/journalist 

Created of PLAID Weekly, a campus multimedia e-zine, in August 2007



In my current role I’m responsible for publicizing and coordinating library events and activities, which includes developing web pages, designing and delivering promotional materials and working with the media.



I am not an expert in hardware or software.

http://lib.colostate.edu/
http://www.nau.edu/
http://www2.nau.edu/plaid-p/2/
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There's a little Lumberjack
in all of us. PLAID is a
creative reference to our
Lumberjack heritage and

mascot. We hope to bring
the campus closer to you
with weekly coverage of
activities and events.

The fabric of campus life.

| Home | | PLAID Squad | | PLAID Lounge | | PLAID Tube | | PLAID Cast | | PLAID Gallery | | Trivial PLAID | | PLAID Board |

Current [ssue | FPast Issus

FIRST WORD

Thank you for wvoicing your

opicn on PLAID August 20, 2008

"Don't mess with me; I know Kung Fu!” That's what I said to the
storm clouds because, as always, I was not fully prepared for

be our friend on Flagstaff's weather. It's like Mother Nature's FMS i= on fast forward:
Cold, Cloudy, Clear, Rainy, Sunny, Hailing, Calm. Here's my advice

faCEbook for coping with this unpredictability.

Don’t be optimistic. Mo matter how nice it looks outside, it will
rain on your parade. Layer your clothes. At one point of the day
you'll want to be wearing a tank top or light t-shirt, at another point
you'll need a long =leeve shirt, and then you'll be looking for a
sweater. 5o make sure you've got them all. &n umbrella is pretty
handy, as are sunglasses. &nd don't forget chapsticle, sunblocl, and
lotion as it gets colder. And a big bag i= great for holding all that
you need to combat the climate.

This weel's cover iz a tribute to those geniuses at DreamWorks...we LOVE thizs movie

-Sara Catalano, Plaid Sophomore

PLAID: Kung Fu PLAID

VIDEOD:
Building for the Future - PLAID checks out our new
campus buildings

Photos:
Reel Big Fish, Authority Zerc and Raina Fire -PLAID
GEEK CAST: has the coolest coverage of last week's Welcome

T Gl £ Week concert event

JACK FACTS:
College Colors Day is Aug. 25 Lounge:
Enter the Dragen - A flaming performace by Circus
REC HOT SPOT: Bacchus
Free group exercise and more
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Presenter
Presentation Notes
In 2007, I worked for the division of student affairs and was struggling with how to communicate with very busy college students.  [CLICK]



So I proposed and created the campus’ first weekly e-zine with a team of 6 students. The Fabric of Campus Life – for students by students. We used videos, podcasts, polls and photo slideshows to promote campus activities, recreation, and entertainment.



March 4 issue http://www2.nau.edu/plaid-p/03_04_09/index.htm

Past issues http://www2.nau.edu/plaid-p/03_04_09/pastissues.htm







http://www2.nau.edu/plaid-p/02_25_09/pastissues.htm
http://www2.nau.edu/plaid-p/02_25_09/pastissues.htm
http://www2.nau.edu/plaid-p/02_25_09/pastissues.htm
http://www2.nau.edu/plaid-p/02_25_09/index.htm
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Unity _Weél_(-- We all live on this planet together

by BECCA PRIDDY

Hey Jacks, Unity Weelk is already here with some really great events.

What is Unity Week? Its a time for all of our different cultures to come together and celebrate cur
diversity and unity. Don't miss this years Miss Indian N&U Pageant, 10-11 a.m. on April 1. Last year's
pageant was very interesting and colorful. I learned a lot about Native American culture and society.
The best event of Unity Weelk, I think, i= The Big Event on April 4 (see the bottom of this post for
more info). This iz the biggest NAU volunteer event of the year! Many students get together and
contribute hundreds of hours of community service ranging from helping the elderly and feeding the
homeless to painting fences and cleaning up gardens. I perscnally love volunteer work because it is
very rewarding. If you have never taken a few hours of your day to volunteer 1 definitely
recommend donating your time for this year's Big Event. Students interested in participating in the
Big Event, please register through A
project supervisor on a project for 4-5 hours. Transpartation to your service location is provided.

SMAU to become part of a volunteer group. You will work with a

If you have any further questions please contact:

Nickolas A. Goad, ASNALU, Vice-President of Student Affairs, at nick.goad@nau.edu. Office: 928-523-
6939, Fax: 928-523-6938.

Let'=s make this year’s Unity Week a huge success
You may say that I'm a dreamer

But I'm nct the only one

I hope someday you’'ll join us

And the world will be as cne —John Lennon

Monday, March 30

¢ 4 pm — Cline Library Channel: Moolaade

* 7 pm — Coffee and Conversation: Race and Privilege (by Wendy W. and Sara Q., McKay
Village Community Center)

Tuesday, March 31

& 10-11 am — PRISM panel: Speaking on Gender Identity and Expression (by Chris Duarte,
Walnut Room A, University Union)

& 10:30-11:30 am — 21st Century Native America: Dizpelling the Myths (by Daisy P. and
Catherine T., Sycamore Room, University Union)

Academics
Arte + Entertainment , TR
Heslth + Living e
Off Campus
Technology
Informercials

st :
"'c n Image by
v &

Daisy Purd Catherine

Talatke
Tuesday, March 31, 2009. 10:30 AM

Lecture: Native American Image by
Daisy Purdy and Catherine...

APR

Wednesday, April 1, 2009. 7:00 PM
Event: Ladies Eighties Night!! Contact
Information: The Office of...

AU
School of
enny Opera” by
Kurt Weill and Bertolt
Brecht Ardrey H,utu ium

Thursday, April 2, 2009. 7:30 PM NAL
Opera, NAU Qrchestra and the School
of Music...

Thursday, April 2, 2009. 8:00 PM
Discussion: Sex in the Dark with

ASWI. Contact Information:...



Presenter
Presentation Notes
On March 25, 2009 the zine was redesigned to a blog format with RSS feeds http://www2.nau.edu/plaid-p/2/



http://www2.nau.edu/plaid-p/2/

® WHY USE MULTIMEDIA?
®




BENEFITS OF PLAID WEEKLY

Appealing format for our target audience
Primary audience: college Freshmen

Measurable results
Used web stats to report on visits and use

Cost effective

Y% our newspaper advertising budget paid for % a
year of PLAID Weekly (16 weekly 1ssues)

Refreshing content
For students by students, updated frequently
Easy to make updates or changes


Presenter
Presentation Notes
Appealing format for our target audience 

Primary audience: college Freshmen



How do I know this? Because I can measure activity on the website and by responses to polls and “vote” surveys



Measurable results

Used web stats to report on visits and use



Cost effective 

½ our newspaper advertising budget paid for ½ a year of PLAID Weekly (16 weekly issues)



Refreshing content

For students by students, updated frequently

Easy to make updates or changes




B2

WHY USE MULTIMEDIA NOW?

Your patrons are online

To drive your audience to your message
Libraries are natural providers of content
The equipment/software 1s more user-friendly

The equipment and software 1s more affordable
Camera w/digital hard drive $800
Adobe Premier $1,200


Presenter
Presentation Notes
Your patrons are online – chances are they look or search online first.



To drive your audience to your message 



Libraries are natural providers of content



The equipment/software is more user-friendly



The equipment and software is more affordable

Camera w/digital hard drive $800

Adobe Premier $1,200




YOUR COMPETITION/

o Playhouse
Disney
e http://tv.disney

.20.com/plavho
use/index.html

o Dr Suess

e http://www.seussville.co
m/main.php?section=ho
me&isbn=&cataloglD=&
eventlD



Presenter
Presentation Notes
With the public, you are competing with other sources of information and entertainment. How does your library’s communications stand up to the world of Random House or Disney?

http://tv.disney.go.com/playhouse/index.html
http://tv.disney.go.com/playhouse/index.html
http://tv.disney.go.com/playhouse/index.html
http://tv.disney.go.com/playhouse/index.html
http://www.seussville.com/main.php?section=home&isbn=&catalogID=&eventID
http://www.seussville.com/main.php?section=home&isbn=&catalogID=&eventID
http://www.seussville.com/main.php?section=home&isbn=&catalogID=&eventID
http://www.seussville.com/main.php?section=home&isbn=&catalogID=&eventID

WHAT IS A MULTIMEDIA
® STORY?



Presenter
Presentation Notes
So, what is a multimedia story anyway?


NEW MEDIA VS TRADITIONAL

MEDIA

o Videos on the web

o Photo slideshows

o E-postcards/e-vites
o Podcasts (audio only)
o Blogs

o Wikis

o Polls

o Comments/ratings

o RSS feeds

o Ability to share

o Newspapers
o TV

o Radio

o Direct mail

o Posters, brochures,
postcards, and
newsletters



Presenter
Presentation Notes
Electronic media. 


B2

THE ELEMENTS:
VISUAL, AUDIO, MOTION

Images
Graphics
Sound
Music
Motion

Video
...and, yes, text.



Presenter
Presentation Notes
A multimedia story is one that is told through a wide range of media such as images, graphics, sound, music, motion, and video…and, yes, text.  In our busy, online, and media-filled world, it’s all about capturing our audiences attention, and letting them take the next step. 


WHAT MAKES AN

AWESOME

MULTIMEDIA STORY?

Sharing, collaborating, and participating
Engaging
Interactive
Creative
Risky
Brief



Presenter
Presentation Notes
…but it takes more than elements to make an awesome multimedia story. An AWESOME story is engaging, interactive, creative, risky and brief…and I mean brief for the Internet browsing generation – for example, we try to make our video should be no more than 30 seconds long. H


WHEN SHOULD YOU USE
® MULTIMEDIA?
®




WHEN SHOULD YOU USE
MULTIMEDIA?

When your audience expects 1t
Communicate news

Promote events

Raise awareness

Frequent updates

Budget constraints

multimedia can be more cost-effective than
printed communications


Presenter
Presentation Notes
Multimedia is about Sharing, collaborating, and participating


o Ask yourself...given our current resources, can

TIP we do this WELL?

» When 1t comes to reputation, sometimes it’s better
to do nothing, than to do something badly.




WHERE SHOULD YOU USE
® MULTIMEDIA?




WHERE SHOULD YOU USE
MULTIMEDIA?

o Website
o E-mail
o Other sites

» YouTube http://www.voutube.com/
Flickr http://www . flickr.com/

Twitter hittp://twitter.com/

Blogs
Professional Association websites



http://www.youtube.com/
http://www.flickr.com/
http://twitter.com/

HOW DO I CREATE A
® MULTIMEDIA STORY?
o




5 PS OF A MULTIMEDIA PROJECT

1. Planning

4. Production
5. Presentation ‘




1. Planning

» Know your audience

» Know your story

» Outline your story with a beginning, middle, and end
Timeline

Deadline
Resources



Presenter
Presentation Notes
Who are you trying to reach?

Do you know your story? Second most challenging

Outline your story with a beginning, middle, and end (essentially telling your story in 30 seconds or less – more  challenging)

Timeline

Deadline

Resources




Equipment needs

o Digital camera, video camera, microphone, tripod,
reflectors, portable lighting, extra batteries

Software needs
o Video editing and website development

“Actors” or “Dds”
Music

Clothing
Props




» Location
o Indoors/outdoors

o Background
o Travel
» Lighting
o Test with your camera
o Mood: harsh, soft, romantic, evening, morning

» Sound

o Listen for background noise: talking, trains, planes, music,
etc

o Microphone can make a BIG difference ‘




4. Production

» Time-consuming
o Hours for every 10 seconds

» Video editing software
o MS Movie Maker
o iMovie (Mac)
o Adobe Premiere
» Website development software

o Dreamweaver



Presenter
Presentation Notes
Putting it all together is very time consuming. The good news is the more projects you create, the faster it will go.


5. Presentation

» Distribution — getting your “out there”
o Colleagues — viral “pass it on”
o Professional organizations
o Online calendars
o E-mail
o Other websites



Presenter
Presentation Notes
Don’t forget to plan how the message will be disseminated. Colleagues – viral “pass it on”

Professional organizations

Online calendars

E-mail  -- develop and maintain your own lists

Other websites




® OVERWHELMED?
Don’t worry.
P




TIP: START WITH BABY STEPS

o Find a story you like on the Internet and
model your first project on it



Presenter
Presentation Notes
Start with a small project.


TIP: GET HELP

o Student interns
o neighbors
o Colleagues

o ...start asking lots of
questions



Presenter
Presentation Notes
There are a wide range of resources available to you whether you know it or not


TIP: USE ONLINE RESOURCES

0 The Internet
» YouTube (http://www.voutube.com/)

» Flickr Creative Commons
(http://www.flickr.com/creativecommons/)

o Stock photos, music and video
e http://www.istockphoto.com/

o Free fonts

e http://www.urbanfonts.com/

o Polling software

» Survey Monkey http://www.surveymonkevy.com/
» Poll Daddy http://www.polldaddy.com/



Presenter
Presentation Notes
There are a wide range of resources available to you whether you know it or not

http://www.youtube.com/
http://www.flickr.com/creativecommons/
http://www.istockphoto.com/
http://www.urbanfonts.com/
http://www.surveymonkey.com/
http://www.polldaddy.com/

® CASE STUDY 1
®




B2

THOMAS COOPER LIBRARY AT
UNIVERSITY OF SOUTH CAROLINA LIBRARIES

Dean of the Library
Tom McNally and
University mascot
team up to

UNIVERSITY, LIBRARIES

South Carolina’s Flagship University ~ CATAL
LIBRARIES

THOMAS COOPER LIBRARY

E-JOURNALS

INDEXES, ARTICLES & DATABASES

News, Events & Exhibits IRSS

HOURS
MAPS

DEPARTMENTS &
COLLECTIONS

ABOUT THE LIBRARIES
CONTACTS

Suggestions

CONSTRUCTION PHOTOS
MEWS, EVENTS & EXHIBITS
FRIENDS OF THE LIBRARIES
ENDOWMENTS & GIFTS

Search Local Catalog

Keyword

USC All Libraries

Advanced Keyword Search

RESEARCH TOOLS
Books & More (Catalog)
Article Databases & Indexes
Online Journal Collection
Suggested Internet Resources
Subject Guides

Digital Collections

More...

LIBRARY SERVICES
Borrow / Renew / Request
Collections

Computing and Connecting
Delivery Services

Disability Assistance

E-Journals | My Account

LIBRARY ASSISTANCE
Ask A Librarian

Off Campus Access
How do 1.2 (FAQ)
Online Library Tutorial
Borrowing Information
Mare...

LIBRARY INFORMATION FOR...
Students

Distance Education

Faculty & Staff
Alumni & Friends

Visitors

Quick Links to Libraries & Collections [

Spotlight On..

LibGuide to
Women's History Month

Dolley Madison
Digital Edition

B S
@;’f}}%mai,"&&
X & A

promote the

with this


Presenter
Presentation Notes
Let’s watch this video which was probably produced with campus resourcesDean of the Library Tom McNally and �University mascot team up to �promote the University Libraries �with this 1 min 19 second video:



http://www.sc.edu/library/
http://www.youtube.com/watch?v=Q9vYQBuioUg

® CASE STUDY II
®




LJ

L

BOSTON PUBLIC LIBRARY

o The Boston Public
THE FASTEST WAY TO Library advertising
CLEAR OUT "L_ campaign created by
A B AR? = Allen & Gerritsen.
HAVE ME SHO '.{l vl e e http:/www.bpl.org/ads/

C

FOR.TRIVIANIG



http://www.a-g.com/
http://www.bpl.org/ads/
http://www.bpl.org/ads/




IDEAS

What are you doing in print that can be
put on your library’s website?

Link to resources on other websites
Author interviews/blogs, publishers sites, etc.

Quote of the Day

Author profile of the week/month

Literary trivia


Presenter
Presentation Notes
It’s common to be so focused on the printed materials that we forget all about our own library website. Ask yourself What are you doing in print that can be put on your library’s website?



Link to other resources on other websites. For example author interviews/blogs/facebook pages, publishers sites, etc.



Quote of the Day 



Author profile of the week/month



Literary trivia




IDEAS

Online book club
http://alumni.thu.edu/bookclub/

Video or photograph events and activities
One good image with a caption can tell your story

Photo slideshows

“Man-on-the Street” Inteviews

ask your staff or patrons why they love the library
and video/record the interviews

Holiday or donor appreciation e-card
http://lib.colostate.edu/develop/friends/flashonline.html



Presenter
Presentation Notes
Many folks get consumed with printed materials – brochures, posters, fliers, bookmarks and signs – and forget all about postings on their own library website

http://alumni.jhu.edu/bookclub/
http://lib.colostate.edu/develop/friends/flashonline.html

BEST OF THE BEST

o Best Public Library Websites

e http://www.onlinebestcolleges.com/blog/2009/100-
terrific-websites-to-celebrate-national-libraryv-week/

o http://wikis.ala.org/professionaltips/index.php/Br
anding the lLibrary Through its Website

o http://www.learnnc.org/lp/pages/969

o Best Library Websites

e http://www.libsuccess.org/index.php?title=Website Design



http://www.onlinebestcolleges.com/blog/2009/100-terrific-websites-to-celebrate-national-library-week/
http://www.onlinebestcolleges.com/blog/2009/100-terrific-websites-to-celebrate-national-library-week/
http://wikis.ala.org/professionaltips/index.php/Branding_the_Library_Through_its_Website
http://wikis.ala.org/professionaltips/index.php/Branding_the_Library_Through_its_Website
http://www.learnnc.org/lp/pages/969
http://www.libsuccess.org/index.php?title=Website_Design

ANY
+ QUESTIONS?




THANK YOU!

Feel free to contact me with any questions:

Jane Barber

Assistant Director,
Communications and Development

Colorado State University Libraries

E-mail: Jane.Barber@colostate.edu

Phone: (970) 491-5712


mailto:Andrea.Lapsley@colostate.edu
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